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Abstract. The rapid development of digital technologies has necessitated a rethinking of intercultural communication
processes in the virtual environment, where traditional models of interaction are undergoing significant changes. The
relevance of this research stems from the need to adapt intercultural communication to the conditions of the digital
environment, where the transformation of familiar forms of communication requires not only a new theoretical
understanding, but also the development of applied approaches that take into account the specifics of online interaction.
The aim of this article was to identify and comprehensively analyse the linguistic, sociocultural and pragmatic challenges
arising in the process of digital intercultural communication, as well as to develop strategies for effectively overcoming
them. The study used methods of linguistic analysis, a comparative-cultural approach, and discursive analysis of digital
communication on various platforms. As a result, key risks characteristic of virtual intercultural interaction were classified,
typical communication failures arising from a reduction in the contextual richness of messages, the ambiguity of visual and
non-verbal components (emojis, memes, gestures), the transformation of etiquette norms, and the asynchronous nature
of communication. It was found that cultural differences significantly influence the perception of distance, hierarchy,
time, and communication style in the digital environment. It was also found that participants in communication often
have difficulty interpreting the intentions of their interlocutors, which leads to misinterpretation and conflict. Based
on the data obtained, recommendations have been developed aimed at forming flexible speech behaviour, developing
digital politeness and increasing the level of intercultural digital competence. The practical value of the article lies in the
applicability of its results in the field of education, in the training of specialists in the field of intercultural communication,
as well as in the field of digital design of internationally oriented platforms and services
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Intercultural communication in digital space...

H INTRODUCTION

The intensive development of digital technologies has led
to profound changes in the field of intercultural communi-
cation, necessitating a rethinking of established models of
interaction and contributing to the formation of new forms
of communication in the digital space. The relevance of
this study is due to profound socio-cultural and pragmatic
changes caused by the functioning of online platforms-from
educational services to social networks and multimodal
applications-which simultaneously promote intercultural
dialogue and create new barriers to communication. Con-
temporary research offers valuable approaches to under-
standing these processes. Thus, L. Li & X. Zheng (2024) ex-
amined how emojis embody cultural symbols and influence
the interpretation of messages in different cultures, empha-
sising that visual ambiguity often leads to misunderstand-
ings between interlocutors. This idea echoes the findings
of 1. Dudko & N. Zaitseva (2024), who, in their study of
the linguistic aspect of online communication, emphasised
that a rich arsenal of graphic tools, such as emoticons and
memes, plays an important role in successful communi-
cation. M. Saputra & A. Lama (2025) showed how online
communication norms are combined with digital literacy
and emotional intelligence, while identifying a gap in the
adaptation of speech etiquette to the media environment.

In their review, L. Judijanto et al. (2025) emphasised
the importance of developing intercultural competence
and inclusive platform design to overcome differences in
communication styles, access levels and understanding
of behavioural norms. In this context, it is also important
to consider that the culture of cyberspace use, or cyber-
culture, according to R. Sopivnyk et al. (2024), is a key
factor in ensuring safety, ethics, and productivity in the
digital environment, as it is based on communicative prac-
tices governed by certain requirements and frameworks.
R. Heang & K. Chuong (2025) demonstrated the dual role
of digital media: on the one hand, they open up new chan-
nels for cultural exchange, but on the other hand, if the
cultural context is not taken into account, they can increase
misunderstanding. When considering immersive technolo-
gies, X. Wei et al. (2022) noted that social VR environments
create new opportunities for intercultural cooperation, but
are limited by access barriers and design flaws that reduce
communication effectiveness. 1. Villanueva et al. (2025)
showed that Al-mediated interaction can only have posi-
tive effects in conditions of cultural relevance and authen-
ticity. P. Kusawat & S. Teerakapibal (2024) studied how
cultural differences influence the perception of credibility,
persuasion style, and interpretation of information in an
online environment.

All of the above studies highlight several key themes:
the ambiguity of visual and paralinguistic means, chang-
es in speech etiquette norms, the impact of digital plat-
form design and Al systems on the quality of intercultural
communication, and barriers caused by unequal access to
digital resources. Thus, the authors of this study sought to
integrate these areas into a single analytical framework,
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exploring how visual ambiguity, the transformation of et-
iquette, the characteristics of digital design, and cultural
differences in perceptions influence intercultural commu-
nication in a virtual environment. The aim of this article
was to analyse key communication challenges arising in
intercultural interaction in the digital environment and to
identify adaptation strategies that promote successful in-
tercultural dialogue in a globalised digital space. The re-
search objectives included: identifying the main difficulties
of intercultural communication in an online environment;
analysing the characteristics of linguistic and pragmatic
failures in digital communication; investigating the role
of visual and symbolic means (emojis, memes, etc.) in an
intercultural context; systematising effective adaptation
strategies and digital politeness practices; determining the
direction of development of digital intercultural compe-
tence in various fields (education, media, business).

B MATERIALS AND METHODS

This study is a conceptual, analytical, and partially com-
parative investigation aimed at identifying key challeng-
es of intercultural communication in the digital space and
developing adaptation strategies. The work was based on
a systematic analysis of scientific publications, digital phe-
nomena and communication practices in the online envi-
ronment, with an emphasis on empirical understanding of
linguistic and sociocultural aspects. The theoretical frame-
work was based on concepts of intercultural communica-
tion (in particular, Hofstede’s and Hall’s models), elements
of digital linguistics (including visual-paralinguistic semi-
otics) and principles of media sociology applied to virtual
spaces. The theories were used at the stage of interpreting
the meanings revealed in the content analysis.

The first stage of the study included a systematic re-
view of scientific literature. Publications were searched in
the Web of Science, Scopus, Google Scholar, and ScienceDi-
rect databases using the keywords: “intercultural commu-
nication”, “digital discourse”, “emoji interpretation”, “on-
line etiquette”, “cross-cultural interaction online”, “digital
politeness”, and “communication breakdown digital”. Only
English-language peer-reviewed articles were included,
with the main inclusion criteria being: relevance to the re-
search topic, the presence of an empirical basis or theoret-
ical interpretation of digital interaction, and applicability
to an international context. Works dealing exclusively with
offline communication or considering digital interaction
outside a cross-cultural framework were excluded.

In the second stage, an empirical corpus of digital
phenomena reflecting current issues in intercultural com-
munication was formed. Open data from social networks
(Instagram, Reddit, X), messengers (WhatsApp, Telegram)
and multimodal platforms (YouTube, TikTok) containing
emojis, memes, comments and text messages in English.
The selection was based on representativeness, taking
into account cases that sparked discussion, conflicting in-
terpretations or distortions of meaning related to cultural
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differences. A total of 120 pieces of digital content were
selected. As a result of the analysis, 45 publications were
selected, of which 28 were included in the final study.
Three methods were used for the analysis: content analysis,
categorised according to the following parameters: type of
visual element (emoji, meme, gesture), its presumed mean-
ing, frequency of use, and recorded cases of misinterpre-
tation; thematic analysis aimed at identifying key themes
and patterns-in particular, transformations of etiquette,
differences in the understanding of distance and hierar-
chy, as well as mechanisms of speech adaptation (themes
were coded manually and then grouped into generalised
clusters); discourse analysis applied to fragments of on-
line communication (in comments and correspondence) in
which communication failures were detected. The speech
structure, pragmatic markers, forms of address, and mani-
festations of politeness or conflict were analysed.

Data processing was carried out using text tables in
MS Excel, as well as basic functions of the Atlas.ti platform
for coding and visualising thematic connections. At each
stage, internal cross-checking of interpretations was car-
ried out to increase the reliability of the results. Thus, the
research methodology not only identified key challenges in
digital intercultural communication but also substantiated
their systemic nature, which formed the basis for further
recommendations on adapting speech behaviour in virtual
environments.

B RESULTS AND DISCUSSION

The main difficulties of intercultural communication
in an online environment: Uncertainty in the
interpretation of codes, politeness and expectations

In the digital age, a significant part of intercultural com-
munication takes place through electronic channels such
as email, instant messaging, video platforms and social
media. This virtual environment creates unprecedented
opportunities for global dialogue, but at the same time, it
introduces new challenges related to cultural differences
in the interpretation of signs, norms of politeness, and the
expectations of communication participants. Below, the
key challenges are examined based on contemporary Eng-
lish-language research.

Emojis, stickers, and smileys play a role as surrogates for
nonverbal communication, but their meanings often vary
in different cultural contexts. A study by J. Chen (2023)
showed that the same emojis can be perceived different-
ly-in some cultures, they help reduce misunderstandings,
while in others, they become sources of conflict and mis-
interpretation. Similar results are reported in a review by
B. Cominsky (n.d.), who noted that the perception of signs
directly depends on the cultural context of the sender and
recipient. In particular, S. Guntuku et al. (2019) highlight
two main problems: different visualisation of emojis on de-
vices and incorrect cultural interpretation (for example, a
cheerful smiley face in one culture may be considered sar-
castic in another). These aspects are particularly relevant
for digital platforms, where the sender and recipient may
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use different operating systems and perceptions. Online
communication often lacks paralinguistic signals, forcing
participants to compensate for this with more formalised or
other speech strategies. A. Nkirote (2024) investigated the
pragmatics of politeness in intercultural communication
and identified significant differences: East African cultures
prefer indirect speech and an emphasis on respect for hier-
archy, while Western cultures more often use direct forms
of gratitude and openness. This picture is complemented
by a study by C. Moon (2023), which examined email: East
Asian representatives more often resort to apologies as a
face-saving strategy, while Western users prefer expres-
sions of gratitude and clarity.

Virtual channels amplify the influence of cultural con-
text: in high-context cultures (e.g., in East Asia, communi-
cation begins with assumptions about the intangible mean-
ings of messages), whereas low-context cultures (e.g., the
United States, Western Europe) are oriented toward direct,
clear forms of communication. As E. Hall (1976) notes, rep-
resentatives of low-context cultures may perceive direct-
ness as rudeness, while representatives of high-context cul-
tures may perceive it as incomprehensibility or dishonesty.
Electronic communication is devoid of social repression,
which increases the risk of aggressive behaviour. The ab-
sence of non-verbal cues and anonymity exacerbate cases
of flaming-aggressive and harsh messages that would most
likely be corrected by intonation or facial expressions in
offline communication.

Many users have a basic knowledge of foreign lan-
guages and tend to interpret messages literally, without
taking into account cultural subtext and pragmatic impli-
cations. In such situations, meaning is lost and erroneous
judgements about the interlocutor are formed. The analysis
identified several key aspects that complicate intercultural
communication in the digital environment:

1. Visual and paralinguistic means (in particular, emo-
jis) demonstrate a high degree of semantic variability in
different cultures, which makes it difficult to interpret mes-
sages unambiguously and increases the risk of communica-
tion failures.

2. Differences in speech etiquette norms based on cul-
tural perceptions of politeness, authority, and acceptable
forms of expression often lead to misinterpretations of the
interlocutor’s intentions.

3. The contrast between high-and low-context commu-
nication models influences the structure and content of dig-
ital interaction, determining differences in the explicitness
and implicitness of statements.

4. The absence of visual and voice accompaniment in
online communication contributes to increased conflict,
provoking aggressive behaviour (flaming), especially in
conditions of anonymity.

5. An insufficient level of linguistic and intercultural
competence leads to a literal understanding of texts, ignor-
ing cultural subtext and the formation of distorted meanings.

All these factors point to the need for a comprehensive
approach to developing digital intercultural competence,
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including the development of flexible interpretation strat-
egies, media literacy and respect for cultural differences.

Language and pragmatic disorders

in intercultural digital communication

Intercultural communication in the digital environment is
a complex and multifaceted process involving the inter-
section of not only languages, but also cultural models of
thinking, speech norms, and communication strategies. At
the same time, the digital space amplifies potential barriers
and misperceptions, as it lacks many of the compensatory
mechanisms of traditional communication, such as intona-
tion, facial expressions, gestures, paralinguistic and contex-
tual cues. One of the most common forms of communication
breakdowns is language disorders caused by a mismatch
between the lexical or syntactic level of communication
and the expectations of the interlocutor. In the online envi-
ronment, the widespread use of Anglicisms, abbreviations,
internet slang and emojis requires a high degree of cultural
adaptation. Lack of knowledge about the meanings of such
elements can lead to misinterpretation and even conflict.
Digital speech is characterised by a particular economy of
linguistic means, which in a cross-cultural context is of-
ten perceived as coldness, harshness or rudeness (Kecsk-
es, 2015). Alongside this, pragmatic failures are an im-
portant problem, which arise when interlocutors interpret
the same speech strategy differently. This applies primar-
ily to categories of politeness, forms of address, strategies
of agreement and disagreement, and norms of emotional
expression (Spencer-Oatey & Kadar, 2021; Spencer-Oatey
& McConachy, 2024). M. Cai (2019) emphasises that the
communicative patterns of Western and Eastern cultures
differ significantly: for example, directness in Western cul-
ture can be interpreted as sincerity, while in Eastern cul-
ture it can be interpreted as rudeness.

In digital communication, and especially in profes-
sional or educational settings, time expectations related to
response are significant (Bordi et al., 2018; Chen, 2022).
In cultures with a polychronic perception of time (e.g., in
Asian and Latin American countries), a delay in response
may not be considered a violation. However, in monochron-
ic cultures (the United States, Germany, Scandinavia), de-
lays in correspondence of more than a few hours are often
perceived as disregard or disrespect. The lack of synchrony
in digital interaction contributes to increased mistrust and
communication inefficiency (Jong et al., 2021). Visual se-
miotics, including emojis, GIFs, memes, and icons, play a
special role in online communication (Yang et al., 2023).
As noted by O. Okey-Kalu et al. (2024), emojis do not have
universal semantics. For example, the gesture .. is more
often understood as “thank you” in Western culture, while
in Japan it means “I'm sorry”. Thus, visual symbols in the
virtual environment become a source of ambiguity and re-
quire cultural interpretation.

Algorithmic interference — the intervention of technol-
ogies (automatic translators, chatbots, auto-replacements,
and auto-responses) — is another significant source of
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communication failures, as it can distort the meaning of the
original statement. This is particularly relevant when using
automatic translators in official correspondence. Without
taking into account pragmatic nuances, such systems pro-
duce literal translations that are inadequate for the cultural
context, leading to communication failures. At the same
time, despite all the difficulties listed above, the digital
environment creates opportunities for the development of
new forms of media literacy and digital intercultural com-
petence, which include not only knowledge of linguistic
and cultural norms, but also the ability to adapt one’s mes-
sage to the cultural profile of the addressee, choose ap-
propriate registers of communication, and interpret media
texts taking into account cultural differences.

Digital communication in the modern socio-cultural
paradigm increasingly relies on multimodal elements-emo-
jis, stickers, memes, GIF animations-which function as
paralinguistic markers and serve as surrogates for non-ver-
bal interaction. They replace or accompany verbal messag-
es, enhance their emotional tone, structure discourse, and
facilitate the interpretation of the sender’s communicative
intentions (Chen, 2023). According to a study by J. Sun et
al. (2022), the use of emojis depends on the cultural back-
ground of the communicator: cultural parameters such as
individualism or collectivism directly influence the choice
of visual symbols and how they are interpreted in commu-
nication. The authors emphasise the importance of intercul-
tural competence for correctly interpreting the context of
visual signs in digital interaction. L. Li & X. Zheng (2024)
noted that the diversity and growing inclusivity of emo-
jis expand the space for global cultural dialogue, but at
the same time give rise to risks of semantic ambiguity and
communication breakdowns. This is particularly relevant
in cross-platform interactions, where the visual design of
the same symbols can vary significantly depending on the
device, software, and localisation used. Memes, in turn,
serve as carriers of cultural connotations and “insider” in-
formation, which makes them difficult to interpret outside
specific cultural communities. Thus, participation in digital
intercultural dialogue requires communicators to have a
high degree of semiotic sensitivity, the ability to read sym-
bolic codes, interpret ambiguous visual signals, and adapt
their own visual rhetoric in accordance with the cultural
expectations of the addressee.

Effective strategies for adaptation and digital politeness
in intercultural communication: A practical guide

In digital communication, which lacks non-verbal cues and
cultural context, strategies aimed at adapting speech be-
haviour and developing digital politeness are particularly
important. Below are key strategies with specific steps that
can be applied by both individual users and organisations
in the process of online intercultural interaction.

1. Improving digital intercultural competence. The
essence of the strategy: developing awareness of cultur-
al differences in communication and the ability to take
them into account in a digital context. Practical steps: take
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online courses on intercultural communication and digi-
tal etiquette (on platforms such as Coursera, FutureLearn,
edX); study the main parameters of cultures (according
to Hofstede, Hall, etc.): contextuality, power distance, at-
titude to time; conduct self-assessment using scales (e.g.,
Intercultural Sensitivity Scale or Intercultural Development
Inventory); practise “translating” messages, taking into ac-
count possible cultural interpretations: “How might this be
understood in another culture?”

2. Developing flexibility in speech behaviour. The es-
sence of the strategy: the ability to vary the style, tone and
structure of a message depending on the presumed cultur-
al specificity of the addressee. Practical steps: use neutral
wording, avoiding jargon, idioms and sarcasm; use polite
phrases in formal correspondence, even if they are not man-
datory in your own culture; ask clarifying questions (“How
do you understand that?”, “Have I understood your answer
correctly?”) to reduce the risk of misunderstanding; com-
pare examples of business or informal correspondence from
different countries (e.g., Western and Eastern email styles).

3. Controlled use of emojis, stickers, and GIF images.
Strategy: consider cultural differences in the perception of
visual elements and do not rely on them as universal sym-
bols. Practical steps: before using emojis in international
correspondence, check their interpretations in different
cultures; avoid rare, local or potentially ambiguous emojis
(e.g. =, ', ); in business and educational communica-
tion, accompany emojis with text explaining their emotion-
al connotations whenever possible; analyse the emojis used
in your own practice and assess their potential risks.

4. Digital politeness as an ethical standard. The essence
of the strategy: introducing digital etiquette norms-respect-
ful, contextually sensitive communication regardless of the
platform. Practical steps: follow the principles of “neti-
quette” (polite greetings, expressions of gratitude, avoiding
capital letters, punctuality in responses); maintain a cor-
rect style of communication even in situations of conflict
or misunderstanding; develop organisational standards
for online communication in international teams; include
digital etiquette norms in corporate or academic training
programmes.

5. Adapting speed and response time. The essence of
the strategy: respect differences in perceptions of time,
urgency, and communication rhythm. Practical steps:
agree on response timeframes with partners in advance;
be tolerant of delays in communication, especially in in-
tercontinental interactions. Use answering machines with
culturally neutral wording. Include phrases that indicate
expectations: “A response within 48 hours would be ac-
ceptable” reduces stress on both sides.

6. Feedback and reflection. The essence of the strate-
gy: systematic work on improving communication through
feedback requests and self-analysis. Practical steps: period-
ically check with colleagues/students from other countries
to see how clear your messages were; create anonymous
surveys on the level of comfort and cultural sensitivity in
communication; keep a journal of observations (which
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phrases/reactions caused misunderstandings, how they
could be rephrased); include analysis of real cases from
digital correspondence in educational programmes.

Digital intercultural communication requires not only
language skills, but also a willingness to adapt to differenc-
es in perceptions, styles and expectations. Effective strate-
gies include developing flexibility, increasing sensitivity to
visual and verbal cues, implementing digital etiquette and
systematically developing intercultural awareness. Only
a combination of awareness, empathy and practical skills
can minimise the risks of misunderstanding and build pro-
ductive intercultural relationships in the digital space. In
the context of digital intercultural communication, the
task of ensuring pragmatic compatibility, which involves
taking into account norms of politeness and face-saving
strategies, becomes particularly relevant. A study by L. Li
& X. Zheng (2024) showed that the implementation of pos-
itive and negative politeness, according to Brown and Lev-
inson’s theory, helps to minimise communication conflicts
and increase the effectiveness of international interaction
in an online environment. According to the authors, im-
portant elements of digital politeness include: observing
verbal greeting and farewell rituals; moderation in the
use of visual aids (emojis, stickers); acceptance of cultur-
al distance and the expectations of the interlocutor; and
conscious choice of visual elements depending on cultural
conventions.

The results of an empirical study presented in the work
of H. Kusmanto & P. Widodo (2022) showed that the use
of positive politeness strategies-such as showing solidari-
ty, humour, agreement, and creating a common “we”-con-
tributes to improving the effectiveness of digital commu-
nication in educational, professional, and interpersonal
spheres. Based on an analysis of online interactions in dis-
tance learning, the authors found that these forms of speech
behaviour contribute to establishing trust, maintaining a
positive emotional background and reducing the likeli-
hood of communication failures. Mastering these strategies
is particularly important in multicultural teams, virtual
academic environments, and international electronic cor-
respondence, where the absence of non-verbal cues must
be compensated for by linguistic and pragmatic sensitivity.

Directions for the development of digital intercultural
competence in key institutional areas

Educational environment. In educational practice, digital
intercultural competence is developed through virtual ex-
change tools (Virtual Exchange, COIL-projects), which help
to form skills in adapting intercultural content, interpret-
ing visual symbols and managing asynchronous communi-
cation. In such conditions, media literacy and visual sensi-
tivity of teachers and students play a special role (Dooly &
Darvin, 2022).

Mass media and digital platforms. Media managers
and communications specialists are faced with the need
not only to translate, but also to localise visual content in
line with the cultural expectations of the target audience.
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This requires a deep understanding of symbolic codes and
flexibility in choosing visual and verbal strategies aimed
at increasing engagement and cross-cultural acceptability
of information.

Business communication. In the context of global busi-
ness, the development of digital intercultural competence
is becoming a prerequisite for effective project manage-
ment, negotiations and internal corporate interaction. Key
aspects include: mastery of culturally specific communi-
cation styles; adaptation of polite formulas to the digital
format; managing face-oriented behaviour; taking into
account linear and polychronic time models in electron-
ic correspondence (Chen, 2023). Such skills are particu-
larly important when drafting business correspondence,
conducting negotiations and developing visually oriented
digital presentations. Furthermore, in a multilingual and
multicultural digital space, they help to avoid communi-
cation misunderstandings related to differences in the in-
terpretation of polite formulas, address structures, and sty-
listic conventions. Knowledge of cultural communication
scenarios and hedging strategies contributes to a more ac-
curate expression of communicative intentions and reduces
potential conflict in online interactions. This is particularly
relevant in intercultural negotiations, where the choice of
lexical and visual means can have a direct impact on the
level of trust and willingness to cooperate.

Practical experience confirms that the use of adapted
forms of speech behaviour that correspond to the cultural
expectations of the target audience significantly increas-
es the effectiveness of digital business communication. A
study by A. Nkirote (2024) showed that speech politeness
styles-directly related to cultural norms such as power dis-
tance and preferred politeness style-directly influence the
success of business interactions. In high-and low-context
cultures (e.g., East Asia vs. Western Europe/USA), the
choice of forms of address, level of formality, and man-
ner of expressing gratitude or apologies determine the
first impression and set the tone for further cooperation.
When messages are formulated with cultural norms and
visual preferences in mind-including the style of address,
text structure, and use of elements such as punctuation
or emojis-this significantly increases their receptivity and
helps build trust. Adapted etiquette, backed by empathy
and respect for cultural differences, creates a positive first
impression, which often becomes the decisive basis for fur-
ther interaction.

Formulating messages that take into account cultur-
al norms and visual preferences of the recipient not only
increases their receptivity, but also creates a positive first
impression, which often determines the further trajectory
of interaction. Flexibility in choosing the pace of commu-
nication, the structure of argumentation, and the visual
representation of information demonstrates the level of
professional intercultural training of a specialist. Visual
elements such as infographics, emojis and colour palettes
also require cultural adaptation: the same symbol can have
a positive meaning in one culture and be unacceptable in
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another (Atay & D’Silva, 2020). Thus, digital intercultural
competence in the business environment is no longer an
optional skill but an essential component of professional
communication, determining the success of international
projects, online learning and virtual leadership.

l CONCLUSIONS

Based on a systematic analysis of English-language scien-
tific sources and empirical data from digital platforms, the
authors identified and classified key challenges affecting
the success of intercultural online interaction. Firstly, it
was established that the main source of communication
failures is the ambiguity of visual and paralinguistic ele-
ments, such as emojis, stickers, and GIF animations, whose
interpretation varies depending on cultural codes, the level
of intercultural competence, and the semiotic experience
of the communication participants. In addition, during the
analysis of online discourse, it was found that differences
in digital etiquette norms and speech behaviour strategies
(e.g., directness vs. ritualised politeness, differences in
the perception of response time) often lead to misunder-
standings or the perception of the interlocutor as rude or
disrespectful. Particular attention was paid to identifying
typical communication failures that arise in multicultural
teams and virtual educational communities. The practical
result of the work was the identification of a set of effec-
tive adaptation strategies, including the development of
semiotic sensitivity, flexible speech behaviour, and digital
politeness aimed at maintaining a positive image of the
interlocutor and minimising conflict risks. These strategies
were specified through step-by-step recommendations for
use in educational, professional, and business environ-
ments. The study also confirmed the effectiveness of pos-
itive forms of politeness (solidarity, humour, agreement),
especially in multicultural interactions. Thus, the data ob-
tained confirm the need for a comprehensive approach to
the formation of digital intercultural competence, includ-
ing not only linguistic, but also visual-semiotic, pragmatic
and cultural-social training.

Prospects for further research are linked to expanding
the empirical base by including multilingual content, ana-
lysing Al-mediated communication in intercultural con-
texts, and developing applied models for teaching digital
intercultural literacy for various professional groups. Of
particular interest is the study of the impact of automated
platforms (chatbots, machine translation systems) on the
distortion of meaning and the cultivation of stereotypes in
global communication.
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AHHoTauuaA. CaHApUIITHK TEXHOJIOTHUAJIAPABIH Te3 OHYTYIIY 63 apa apakeTTeHYYHYH CaJITTyy MOJesiepyd OIYyTTyy
e3repyyJiepre Ayyuiap 60JIroH BUPTYaJIIbIK Y6Hpee MaAaHUATTAP apaJIblk KOMMYHHKAIYA IPOIleCCTePUH Kakipa Kapar
YBITYYHY Tasial KeUIABl. VIBWII®eHYH aKTyalAyyJyry MaJaHUATTap apajblK KOMMYHUKAIUAHBl CAHAPUIITUK Y6HPOHYH
MIapTTapblHA AJaNTalMAIO0 3apBUIABITEI MEHEH MIapTTajrad, MbIHAQ KOMMYHUKAIUAHBIH TaaHBII (GopMasiapbiH
TpaHCHOPMAIMAIOO XKaHBl TEOPUSJIBIK TYHIYHYYHY raHa 3Mec, OIIOHAOHM 3jie OHJAWH e3 apa apaKeTTeHYYHYH
©3reUeJIYKTOPYH 3CKe ajiraH MPHUKJIAAMbIK bIKMaJIap[bl HINTEN YBITyyHY TaJjian KbUIaT. ByJl MakajlaHbIH MaKCaThl
CaHAPUNTUK MAJAHHUATTAD apajblK KOMMYHHKAIMA NPOIECCUHJe MaiAa OOJI'OH JIMHIBUCTHKAJIBIK, COLMOMAJIaHUIN
’KaHa MparMaTHUKaJIbIK KOHTeyIep/ly aHBIKTOO XaHa ap TapanTyy TaJiJ00, OIIOHAOW 3Jie ajlapAbl HATHIIDKAIYy XeHYY
OOIOHYA CTpaTervsuIapAbl UIITEN YbIyy O0JroH. M3miijee[® JUHIBHUCTHKAJIBIK TAJI00 BIKMAaJlapbl, CAJBILITBIPMAIYy
MaJaHUl MaMujle XaHa ap KaHfal [argopMasapa CaHAPUNTUK KOMMYHUKANMAHBIH OUCKYPCTYK aHAJIM3U
KOJIIOHYJIraH. JKBIABIHTHITBIH/A BUPTYaJIABIK MaJaHUATTAP apaJiblk 63 apa apakeTTeHYYHYH Herm3ru TOOOKeJIAUKTepU
KJaccuuKanuAIaHabl, OWJIOUPYYJI6PAYH KOHTEKCTTHK OabyIBITBIHBIH a3aHbIIIBIHAH, BHU3yaJIABIK JXaHa BepOasABIK
SMeCc KOMIOHEHTTepAuH (3MoA3Wyiep, MeMjep, JKaHCOOJIOpP) OYAeMYKTYYJIYTYHOH, STHUKET HOpPMaJslaphIHBIH
TpaHchOopMaIUACKIHAH XaHa KOMMYHHUKAIUAHBIH AaCHHXPOH/IYK MYHO3YHOH yJIaM KeJIUII YbIKKaH TUNTYY KOMMYHUKAIA
KaTaJlapbl TajgaHabl. MagaHuil aiibIpMavbUIBIKTAp CAHAPUNTHK Y6Hpe/e apasiblKThl, MepapXUsHb], yOaKBITTH XaHa
GaapJianlyy CTHJIMH KaObUI ajlyyra OJIyTTYy Taacup 3T33pH aHbIKTajaraH. OUIoH0H 371e 6aapJianlyyHyH KaThIyydyJiapsl
MaeKTeUIMHUH HUEeTHH 4YeuMesioe|® KOl KBIHBIHYBUIBIKTAapra Ayymap OoJIym, MaaHwIepJuH OypMaJsiaHbIIIbIHA >XaHa
KOH(QJIMKTTEepre ajblll Kejlepyu AaHbIKTaJraH. AJIBIHFAH MaasbIMaTTAapAblH HETU3WHJe HHKeMAYY CYIIee XypyM-
TYPYMYH KaJIBIITAHABIPYYra, CAHAPUITUK CBUIBIKTBHIKTBL OHYKTYPYYr'® JXaHa MAaJaHUATTApP apaJiblKk CaHAPUIITUK
KOMITETEHTTYYJIYKTYH JI€HI33JIUH XOropyJiaTyyra OarbITTajarad CyHyIITap UIITEINN YbIKKaH. MakalaHbH MPaKTHUKAJIBIK
GaasyyJIyry aHblH HaThIIDKajapbelH OwinM Oepyy 4YeHpecyHAe, MaJaHHUATTApP apaJiblk KOMMYHHKANMA TapMarsiHAa
aaucTepau AaspA000, OIIOH/IOM 3J1e 3J1 apaJiblK O6arsITTars IaTdopMaapAs! )KaHa KbI3MaTTapAbl CAHAPUIITHUK AU3ANH
4eHPOCYH/16 KOJIZOHYY MYMKYHAYTYHAO

Herusrn cespep: mamaHuATTap apaJjblK aibpMaubUIBIKTAap; OalijlaHBIl CTpaTerusjaphbl; OHJIAUH 4elpeje
aAanTanuaI00; CAaHAPUIITUK 3THKA; BepOaAblk sMec OaljIaHbIII KapaxaTTaphl; SMOA3UJIEp )KaHa MeMep; CaHapUITHK
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m Bulletin of the Jusup Balasagyn Kyrgyz National University, Vol. 17, No. 3, 2025


https://orcid.org/0009-0009-8341-4244
https://orcid.org/0009-0002-8232-6540
https://orcid.org/0000-0002-1320-8981
https://orcid.org/0009-0008-8433-939X 
https://doi.org/10.48550/arXiv.2504.13887
https://doi.org/10.48550/arXiv.2210.01365
https://doi.org/10.1177/27523543231188778

Shakeeva et al.

MeXKynbTypHass KOMMYHUKaUuUs B LMGPOBOM NPOCTpPaHCTBE:
BbI3OBbl U CTPaTerMm agantaumm

Hasupa LLlakeeBa

Kangupat ¢usiosiornyeckux HayK, JOLEHT

KeIprei3ckuil HallMOHAJIBHEIN YHUBepcuteT nMenu XK. BasacarsiHa
720033, yi. ®dpyH3e, 547, r. bumkek, Keipreizckasa Pecnyburika
https://orcid.org/0009-0009-8341-4244

PaxuMma AHpaLloBa

Kanaupar ¢usosiornyeckux HaykK, U.0. JOLEHTa

KeIprei3ckuil rocyilapcTBeHHBIN yHUBepcuTeT uMeHu . Apabaesa
720026, yi. U. Pa3z3akoBa, 49, r. bumikek, Keipreiackas Pecriy6srika
https://orcid.org/0009-0002-8232-6540

Nynupa XXymanueBa

Kanaupart ¢usosioruueckyx Hayk, npogeccop

KbIpreisckuil rocy 1apCcTBEHHBIN TeXHUYECKUI yHHUBepcuTeT uMeHU M. PazsakoBa
720044, npocn. Y. AiiTmaToBa, 66, r. bumikek, Keipreisckas PecmyOinka
https://orcid.org/0000-0002-1320-8981

AHHoTaumsa. CTpeMmuTresbHOe pas3BUTHE IUQPPOBBIX TEXHOJIOTUIN OOYCJIOBMJIIO HEOOXOAWMOCTb IepPeOCMBICJIeHUs
MIpOIeCCOB MEXKYJIbTYPHOU KOMMYHHKAllM B BUPTYaJbHOHN cpejlie, e TpagWLMOHHBIE MO B3aUMOAENCTBUS
MIOJIBEPraloTCA 3HAUUTEJIbHBIM N3MeHeHUsAM. AKTyaJbHOCTh MCCJIeJOBAaHUsA 00yCJIOBJeHa HeOOXOAUMOCTRI0O afanTauu
MEXKYJIbTYPHOH KOMMYHHUKAallMM K YCJIOBUAM LUGPOBON cpeAbl, B KOTOpPOH TpaHchOpMalysa MIPUBBIUHBIX (HOpM
obmeHusa TpebyeT He TOJIBKO HOBOTO TEOPEeTHYEeCKOro OCMBICJIEHHsA, HO M pa3pabOTKU MPUKJIAAHBIX IOJXOMOB,
YUUTBHIBAIOIIUX ClelndUKy OHJIalH-B3auMoAelcTBUsA. llenplo JaHHON cTaThyU OBLIO BBIABJIEHHE U KOMIJIEKCHBIN
aHaJN3 JIMHTBHUCTUYECKUX, COLMOKYJIBTYPHBIX U IIparMaTH4YeCKHUX BBI30BOB, BO3HMKAMIINX B Iporecce HUPPOBOH
MEeXKYJIbTYyPHOU KOMMYHUKAI[UM, a TakXke pa3paboTka cTpaTeruil ux 3pdekTUBHOro npeogosieHus. B ucciegoBanumn
HCIOJIb30BAJINCh METOBl JIMHIBUCTUYECKOIO0 aHAIM3a, CPAaBHUTEJIBHO-KYJIbTYPHOTO MOAX0/A, a TaKXe ANUCKYPCHUBHBINI
a”Hanu3 nudpoBoro oOLmeHWA Ha pasJNuHBIX IUlaTdopmax. B pesyspraTe ObUIM KJIacCUMUIMPOBAHBI KIIOUEBBHIE
pUCKU, XapaKTepHble [UIA BHPTyaJIbHOTO MeEXKYJIbTYpPHOTO B3aMMOMEHNCTBUA, MPOAHAJIM3UPOBAHBI THUIINYHbIE
KOMMYHMKaTHBHBIe cOOM, BO3ZHUKAIOMNeE 13-32 CHM)KEeHHUs KOHTEKCTHOW HaCBHIIIEHHOCTU COOOIeHHIi, MHOTO3HAaUYHOCTU
BHU3yaJIbHBIX U HeBepOaJIbHBIX KOMIIOHEHTOB (3MO/[31, MEMOB, XeCTOB), TpPaHC(HOPMAIY HOPM 3TUKETA ¥ aCUHXPOHHOTO
XapakTepa oOL[eHMA. YCTAHOBJIEHO, UYTO KYyJIbTypHBIe Pa3jiNufs CyIleCTBEHHO BJIMAIOT Ha BOCIPUATHE ANCTAHIUU,
nepapxuy, BpeMeH!U U CTWiA oOuieHHusa B NMGpoBoi cpefe. Takxe ObUIO BBIABJIEHO, YTO YYACTHUKM KOMMYHMKAIUN
HepeaKo HCHBITBIBAIOT TPYAHOCTH B MHTepIpeTaluyd HaMepeHUil cobeceJHHKA, YTO MPUBOAUT K UCKaXXeHHUIO CMBICJIOB
u koHQMKTaM. Ha OocHOBe MOJIyueHHBIX JAHHBIX pa3paboTaHbBl peKOMeHAal[lM, HanpaBjeHHble Ha (GopMHpOBaHUe
ru0KOro pedyeBOro NOBeJeHMsA, pa3BUTHe IMU(POBOUN BeXJIMBOCTU U MOBBHIIIEHNE YPOBHA MEXKYJbTYPHOU HU(POBOIL
KOMITeTeHTHOCTHU. [IpakTudeckas LIeHHOCTh CTaThU 3aKJII0UaeTcs B IPUMEHNMOCTH ee pe3yJIbTaToOB B 00pa3oBaTeIbHON
chepe, mpu MOArOTOBKE CHEIATIMCTOB B 00JIaCTH MEXKYJIbTYpPHOM KOMMYyHHKAaIMHM, a Takxe B chepe LHUPPOBOTo
JAu3aliHa MeXIyHapOoJHO-OpUeHTUPOBaHHBIX IJIaTGOPM 1 CEPBHCOB
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